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Department of Business & Public Service

BUSI 250 – Business Simulation Seminar
Course Syllabus 

Room:
Thursday
5:30 – 9:20, room W306
Books:
Capstone Student Guide (I will hand these out.)

CompXM registration is required.  Instructions will be given in class.

Instructor:
Bill Klinger


Hunterdon 313




email: <first initial -  w><last name> at raritanval dot edu

Office Hours:  Monday 
4:00 – 6:00 


   Thursday 
2:30 – 4:30


If none of these hours work for you, talk to me in class and I will arrange a time to meet.

Web Site:       http://www.b-k-ind.com/rvcc/BusinessSimulationSeminar/SimulationSeminarMainPage.htm
This is my web site with links to material for this class.  There you will find lecture notes, homework assignments, and other useful information.  Students should visit this web site frequently and also routinely check their college email.

Course Routine:

Students are expected to be on time and attendance will be taken.  If a student arrives late, they are expected to remain in the hall until a break when they will be allowed in.  As the semester progresses, you can expect to wait longer in the hall.  If a student leaves class before class is over, they will be considered absent.  It is the student’s responsibility to sign the attendance record every class.  
If a student misses a class, they should see the instructions on the class web site for what to do about the lecture and homework.   The link is “What to do if you miss a class” under Resources.  Do not send me email, look on the website.
Assigned homework is due at the beginning of class.  It must be typed and stapled. 
Class may begin with a short quiz.  The quiz will be on material already covered in class as well as the current reading assignment.

Phones must be turned off in class.  If you use a phone, you will be asked to leave.   Don’t forget to come to the next class.
I will use email to student college accounts to send important information, such as clarifications of assignments and progress reports.  Email should be professional.  Never send email like the following actual email:

From: xxx

To: Klinger, William

Subject: 

Hey Mr. Klinger sorry i had to leave class early the other day but i just wanted to know if i'm fialing this class or not or close like i been doin all my homework and im goin to extra credit this week so will that help?...

Note: When you send me email, be sure to let me know which class you are in.
I will send students regular progress reports detailing grades and attendance.  If a student is having difficulties, they should see me as soon as possible.  Waiting until the end of the semester is too late.  Students should not ask for grade changes, extra credit, or more time at the end of the semester.

Plagiarism:

The students’ work must be their own, period.  Any use of outside resources must be cited in the work.  Violations will be reported to the Dean of Academic Affairs and may result in a grade of F for the course. 

Grading Policy:

Assignments must be submitted on time.  Late projects will not be accepted, unless prior arrangements have been made.

Exams must be taken on days assigned.  No make-up exams will be given unless arrangements were made before the original exam date.

All quizzes are averaged and will count as one exam.

Extra credit opportunities may be provided.  You are encouraged to take advantage of them when they are offered.  Do not come to me in the last weeks of the semester and ask for additional opportunities.  I’ve even had people ask after the final exam.  Don’t be one of those people.
Participation is my evaluation of the student’s class participation.  This will be made from my observations and the results of evaluations by student peers.
Note: students who use PC’s for other than class work (e.g. to send email, or surf the web), do not turn off their cell phones, or are otherwise disruptive will lose one point off their final grade for each occurrence.  Students may also be asked to leave the class, be marked absent, and reported to the Dean of Academic Affairs.

This syllabus is intended to help you understand how the class will be run, the material to be covered, and my expectations of you.  This syllabus may change at any time at my discretion.  

Grading

NOTE:  There will be no make-up quizzes, homework, or exams.
	Item
	Percent

	Homework 
	30

	Group simulation work
	20

	Final Exam
	40

	Class Participation
	10


	GRADES
	% Range

	A
	90-100

	B+
	87-89.9

	B
	80-86.9

	C+
	77-79.9

	C
	70-76.9

	D
	60-69.9

	F
	0-59.9


Outline
This course is designed to be a capstone course for the AAS degree programs in 

Accounting, Accounting Information Systems, Business Management, Financial Services, International Business, and Marketing. The course will give students a comprehensive view of business strategies by integrating knowledge and skills acquired from the various business disciplines into one class. An online business simulation program will be used as the basis of the course. Working in groups, students will manage a mock business, and compete against each other to run the most efficient business possible. This course is designed to enhance student awareness of both internal and external factors that influence strategic decision making in organizations

Classes will consist of lectures, group, and individual exercises.  Specific topics to be covered include:

· Research and development decision making
· Mission and vision statements. Goal setting

· Strategic planning: demand, capacity and margin analyses

· Marketing: perceptual mapping and market segmentation

· Financial analysis

· Core competencies and comparative advantage

· Performance measurements and data interpretation

· Portfolio, industry, and competitor analysis
· Plant expansion and improvements

· Global complexity

· Future issues for managers and business strategists

Student Learning Outcomes

· Debate the advantages and disadvantages of business strategies with classmates. (GE-NJ 1, *) 

· Apply technological tools to locate and gather information necessary to make decisions required to run a company. (GE-NJ 4, IL) 

· Apply quantitative reasoning to solve business problems.
· Analyze the effects of the market on business decision making. 

· Apply financial analysis techniques in support of business decision making. 

· Analyze accounting information to make business decisions. 

· Apply marketing concepts and principles to business strategy formulation. 

· Describe the interdependence of the functional business disciplines. 

Special Notes:

· The class web site contains notes for all lectures
· Students will need to purchase CompXM® to complete the final exam.  I will instruct students on how to do this.
· The actual material covered in a class may vary as I pace the course to ensure students’ understanding.

· Attendance and Withdrawal Policy:  All students are expected to attend all classes.  Regular attendance is essential for success in the course. If you miss more than one week’s worth of class meetings, you could be asked to withdraw from the course.  In all cases, the responsibility for withdrawing from the course is the individual student's. Failure to withdraw or poor attendance may result in an "F" grade for the course. Those who simply stop attending the class may receive an "F" grade for the course. 
· Reasonable Accommodation:  Students with disabilities who require accommodations (academic adjustments and/or auxiliary aids or services) for this course MUST provide documentation of accommodations from the RVCC office of Disability Services, C143. No accommodations will be made without this documentation.
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